





InPublishing
magazine

ach issue of InPublishing magazine is a collection of objective, in-depth and original
E articles, covering all aspects of publishing strategy and written by leading industry figures

and media commentators. The magazine, which launched in 2003, is published six times
a year and has a controlled print & digital circulation of 7,088. The essence of the magazine
is insight and inspiration and our readers typically read the title, cover to cover, at a leisurely
pace over the two month period. Our target audience is senior management at UK newspaper,
magazine and online publishers. InPublishing magazine provides suppliers with a perfect
opportunity to promote their brand to senior management.

“It is, without doubt, the ‘bible’ of our industry and the best
generic publishing magazine to have emerged in the last 50
years. We all need to champion it because, without it, we
would all be flying backwards.”

Mark Allen, Chairman, Mark Allen Group

Number of insertions

InPublishing

Inside Front £2115 £1,990 £1,865 £1,780 £1,685 £1,610 ==

Outside Back £2,365 £2,240 £215 £2,030 £1,970 £1,870 InPubli

DPS £2,670 £2,465 £2,245 £2145 £2,055 £2,000 =

Full Page £1,610 £1,490 £1365 £1,325 £1,285 £1,245 ¥ In print
Half Page £880 £820 £755 £715 £675 £610

Quarter Page £565 £525 £485 £460 £430 £375

Cover wrap: £5,000 Too s on to hl:>
Barn door cover: £5,000 on one of these?
Gatefold cover: £3,500 T

Bellyband: £2,000

Loose inserts: For inserts up to 60g in weight, the price of a full run insertion is £995. If your insert is
over 60g, the price is subject to weight and a bespoke quotation will be provided.

Carrier sheet advertising: The carrier sheet has a 10cm x 12.5cm advert position available

with each postal issue of InPublishing magazine. The price is £500 for a full run insertion. * Digital edition

Circulation breakdown:

Circulation breakdown: reader profile
reader location

News B2B Consumer Customer Academic Suppliers Students
Publishing 279 714 590 133 69 UK 6.436
Audience 233 283 328 40 B
Rest of world 652
Commercial 183 2:98] 278 26 21
Editorial 509 515 510 129 60
Design 48 103 10 24 24
Technical 76 62 48 14 12 Circulation breakdown:
Finance 7 26 2 2 2 delivery
Other 93 93 98 24 41 i
Print 5139
Suppliers 906
Students 27 Digital 1,949
InPublishing is also a media partner of leading trade bodies PPA, AOP, FIPP and WAN-IFRA. During qo
2025, we will be distributing copies of InPublishing magazine and the Publishing Partners Guide at

major publishing events organised by these organisations. Where the events are held virtually, we have

made arrangements with the organisers to share links to our digital editions with attendees. . WAN @%’3 Im
/—_

. b Contact Martin Maynard to discuss your requirements
Clrc up y @ 01730 719 601 B 07885 861422 < martin.maynard@inpublishing.co.uk

28% < weweemmme

since 2021

All media pack prices exclude VAT.



Publishing dates

Booking Deadline (Wed) Artwork Deadline (Mon) Inserts Deadline (Mon) Mailing Date (Fri)

Jan/Feb 2025 5 Feb 10 Feb 17 Feb 21Feb
Mar/Apr 2025 19 Mar 24 Mar 31 Mar 4 Apr
May/Jun 2025 21 May 26 May 2 Jun 6 Jun
Jul/Aug 2025 16 Jul 21 Jul 28 Jul 1 Aug
Sep/Oct 2025 24 Sep 29 Sep 6 Oct 10 Oct
Nov/Dec 2025 12 Nov 17 Nov 24 Nov 28 Nov
Jan/Feb 2026 4 Feb 9 Feb 16 Feb 20 Feb

Artwork dimensions Ad sizes
Dimensions wigth __________[Height |
Double page spread bleed 430mm 307mm
Double page spread trim 420mm 297mm Quarter
Full page bleed 220mm 307mm peoe
Full page trim 210mm 297mm Page
Full page type 188mm 273mm
Half page 188mm 130mm
Quarter page portrait 91.5mm 130mm Inll prigre
Barn door trim 420mm 594mm
Gatefold / bellyband / cover wrap ~ dimensions available on request

Production specifications

v/ We prefer high-resolution PDF, EPS (with all fonts embedded or converted to outlines) or TIFF files.

_ o _ o % Bi-monthly magazine
v Open InDesign CS6 or CC files will only be accepted if all supporting images and fonts (both screen .
and printer) are correctly supplied. V\/|t|’] a co ntro| |ed
v/ Bleed, if required, must be at least 3mm on all bleed edges (trim marks must be included). CiI’CU |atIOﬂ Of 7 088
)

v Pictures should be TIFF, EPS or JPEG files. Minimum resolution is 300dpi.

UK senior publishing

v All colours should be CMYK, not RGB. Pantones should be converted to CMYK. No spot colours. )
executives

v Artwork should be emailed to: production@inpublishing.co.uk
) % Increased distribution
Sponsored content & advertorials

InPublishing offers a range of tailored sponsored content and advertorial opportunities, th roug h media
from double-page Supplier Profile articles, through to single-page Q&As, Supplier pa rnershi DS with AOP.

otlights and our popular special features*.
i il e i e FIPP, PPA & WAN-FRA

The GenAlI i ium?
- ‘ == % Brand awareness
opportunities through

display ads, Publishing
Services Directory, loose
inserts & carrier sheet

[m——

advertising
g croing —— * Thought-leadership
entertainment journalism Opportunl-tles Vl a

sponsored content and
opinion pieces

% Half page display ads
available priced at £610
each (when purchasing
© or more ads)

* Special features are published in June and October respectively — don’t miss out, book ahead!

Ask about Contact Martin Maynard to discuss your requirements
our live @ 01730 719 601 B 07885 861422 DX martin.maynard@inpublishing.co.uk

events in InPublishing Media Pack 2025 | page 4
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Follow us on social media

for our latest news

InPubWeekly
e-newsletter

nPubWeekly is a weekly email digest of the latest publishing industry news, emailed every
Thursday morning to approximately 8,700 email addresses. The list is constantly monitored,
cleaned and updated to ensure accuracy and improve deliverability. In addition to the news,
InPubWeekly also carries in-depth articles and comment, the latest jobs and a featured category from

X @InPublishing
f inpublishing-1td

our Publishing Services Directory.
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Roularta Printing prints supplements for
weekend newspapers
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Turfiing cpfimism into actian

The Independent announces
new series

‘Toem Walker, Ela Lie, Andrew Hunier
Mdurray. Cegha Uwagha join e series of
The Independent’s Love Lives.

Bead sore =

Reach announces launch of
Studio
L Peach has anssuneed the liunch of Studis
1

and the pombired team of “sudiovissal
ﬁmummwm

ADVERTISEMENT

MyType, the Startup Designed for Journalists
by Journalists

o 0

a e MvYtvpe
0 e

MyTree

s “a

Atex Al Flatfom sompesence cemtre.

‘The Nagship pevduct is the Al-&riven CMS - MyType CMS, am integrated

swamoms.
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...... TYPE e and ecess the free dems.

E-newsletter headline
sponsorship

Includes: 600 x 120px
banner, 566 x 190px

image + header (max: 75
characters, including spaces)
+100 words of text (which
can include embedded links)
Banner & image format:
JPG, GIF or PNG

Max file size: 50kb

Prices:

linsertion........... £250
2-4insertions. ........ <175
5+ insertions ........ £150

Banner advertising

- 600 x 120px banner
Format: JPG, GIF or PNG
Max file size: 50kb

Prices:
Tinsertion........... £100
2-4 insertions. ........ £80
5-11insertions ........ £60
12+ insertions. ........ <50
Text advertising

Includes: Header (max: 75
characters, including spaces)
+ 566 x 190px image

+100 words of text (which
can include embedded links)
Image format: JPG, GIF or
PNG

Max file size: 50kb

Prices:

linsertion........... £125
2-4insertions. ........ £95
5+insertions ......... &5

* Weekly e-newsletter
sent to approx. 8,700
email addresses

% Brand awareness
opportunities through
sponsorship, banner,
and text advertising

% Banner ads available,
priced at £80 each
(when purchasing

2-4 ads)

% Mailing list cleaned
weekly to remove
unsubscribes,
gone-aways and
hard-bounces

Contact Martin Maynard to discuss your requirements
@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk



Publishing Services

Directory

directory of suppliers to the newspaper, magazine and online publishing sector designed
Aon the one hand to enable publishers to find the most suitable providers of services

to match their needs, and on the other, to give suppliers as many opportunities as
possible to demonstrate the full range of their services to prospective publishing clients.
(Also, for listed suppliers, the standard £95 fee for publishing supplier press releases is waived. Our supplier
press release guidelines are available from our website or on request.)

1 PRICE, 3 PLATFORMS

InPublishing magazine InPublishing.co.uk
[ | === mPublishing  *®
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Commpany ¢

) -

“Keep up the good work on InPublishing mag;

it’s the only B2B mag I would ever read - very
interesting and informative articles”

Jez Harris, art director, Green Parent Media Ltd

Contact Martin Maynard to discuss your requirements

@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk

Visit our website for
our Supplier Press
Release Guidelines

@ Workbools Workbooks £

Gur customisable (M Saat platicem ! .J
provides pebiating leaders with
ID-Seqgree view ol thelr mdvenisers

Featured supplier
Extra exposure: under most
articles on InPublishing.co.uk,
we now include a ‘featured supplier’
box, selected by relevance to

the article.

% Supplier directory
distributed across all
InPublishing’s core
platforms: bi-monthly
print magazine,
InPublishing, weekly
e-newsletter,
InPubWeekly, full online
company profile

% Unlimited
‘newsworthy’ press
releases (£95 each for
non-advertisers)

% Brand awareness
opportunity

% Every new issue of
InPublishing magazine
during your listing

(six print issues over
12 months)

Preferential
Ppartner Profile

rate in PPG -
see page 10
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Banner
advertising on
InPublishing.co.uk

nPublishing.co.uk is the gateway to InPublishing’s online news & features, and an Site takeover
impressive repository of online written, audio and visual content. The average number We offer a ‘takeover’ of our listing and article
of monthly unique visitors (1 Oct 2024 - 31 Jan 2025) was 14,928. InPublishing.co.uk pages for £300 per week. Currently this

has a range of banner ad packages available to suit your budget. would deliver approx. 33,800 impressions of

your takeover / banner artwork per month.

[=2=%] InPublishing

[t InPubhshlng .

e son s | vovs e [ cocrony v rones somcaen weass o ons 5 ks

' I
acorlj Specialist A4 & A5 Printers

Creat mqﬂ\l‘ i
for sight

Good Housekeepmg UK launches campaign

UK has anncunced it fs lainchiny 8 campaign to debunk the myth of intragenerational conflict that

Good
underping much of the so-called turwt wars'called The Gentelligence Freject

9000

% Average monthly

CONTENT

Phtograph: Credi: Amrias Marine, supplisd by Gosd Housekeeping UK

Good Housekeeping UK says the new research ~ backed by a stady of 2,551 women
aged between 18 and B0+ — reveals the way atitudes lowards money and security,

YEAR IN unique visitors: 14,928

¥ Brand awareness

sex and relationships, body image, feminism, activism and more have 1+
;ﬁ_ﬂ:ﬂm::&x;ﬁz:n& And mmuu:hme:t-u::mmmmx nndum O p p O rt U n |t| eS th rO U g h

banner advertising and
site ‘takeover’

Over SU% o respandnts i the research agreed that there's muich we can learn By
from oth v don't often take the time to listen to them' and 62x. | AMPuUblishing
nweelhll 'lmnlbegenulunnsﬂaﬂeumnmlhlumlzsu: than séts us apart”.

Project ddress that, by listening to and learning from

wamen of all ages.

Good ing says,

Fesearch, and the project
s a year-| mumwwhmhwehslocwwmﬂwmnwws umnique
intergenerational sudience 1o develop new answers to old questions, revealing the
hopes, fears, concerns and goals of every woman in the UK today. It aims to
unearth how women of all ages can wark together to build a bester furure for all

* All banner ads are
priced at £50 per 1,000

Bimanthly magazine with in-

——— depth articles on publishing . .
impressions (capped as
Artwork requirements: per your budget)
Banner (desktop): 1016 x 124 px . ¢ )
Banner (mobile): 768 x 240 px * Site ‘takeover
Tower (desktop): 300 x 600 px available at £300 per

Box (listing pages only): 230 x 210 px

(listing pages only) p week
Banner ads should be provided in two versions: ‘banner (desktop)” and ‘banner (mobile).
Tower ads should be provided in three versions: ‘tower, ‘banner (desktop)’ and ‘banner (mobile)’ * A rticle page a ds are
Box ads should be provided in two versions: ‘box’ and ‘banner (mobile)’

randomly served

The artwork should be provided as follows:
¥ For ‘static’ images: an uncompressed file in either PNG or TIFF format only. ¥ Fixed pPOS itions also
% For ‘animated’ images: GIF format only (Max file size: 150kb). . o
% Tna ZIP file. available on listing pages

Contact Martin Maynard to discuss your requirements
@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk



InPublishing
Top Tips
Webinars

ne of the best ways of imparting information is through the immediacy and
Ointeractivity of our highly regarded Top Tips Webinar series. The emphasis is
on providing our audience with actionable intelligence and insight from leading
industry figures, through live events accessed from their own desktop, tablet or mobile device.

About [nPuablishing | Contact Us | Advertise

InPub

InPublishing

REGISTER FOR MAGAZINE  NEWS MEDIA  CONSUMER/BZB MEDIA  DIRECTORY  KEY TOPICS Mm”m JOBS = ALLSECTIONS

7 top tips to increase your reach on  [Sesssby
TikTok pa media

9000

According to Ofcom research, TikTok is the single most used source of news for

gers in the UK and ite findings at the start of this year revealed 40% of
Americans use the social video platform as a search engine, with recipes and DIY
content popular searches.
With those ful statistics, you need to gnise if you haven't already, that it's

crucial for your platform to jump on this growing social platform. Start creating
content to ensure your brand is engaging with audiences at all touch points and
connecting with new and previously i Thisis ial to
help you grow as a content provider.

Presenter @ £2,500

For webinars with a sole presenter delivering a ‘top tips presentation (subject matter to
conform to InPublishing editorial guidelines)

¥ Co-branded together with InPublishing on all pre / post event materials

¥ Pre-event marketing to InPubWeekly & InPublishing.co.uk audiences (4 weeks)
¥ Full registration data

#* A minimum of 50 registrations guaranteed!

#* Moderator supplied by InPublishing

# 20 minute PowerPoint presentation during “live” event

¥ 10 minute “live” Q&A hosted by the moderator

# Polling (optional)

# Link to archived webinar

#* Recording of the webinar (MP4 file) for use on your own site

Roundtable @ £3,000

For webinars with up to three panellists (linked via webcam) discussing a key area of
publishing (subject matter to conform to InPublishing editorial guidelines)

# Co-branded together with InPublishing on all pre / post event materials

¥ Pre-event marketing to InPubWeekly & InPublishing.co.uk audiences (4 weeks)
% Full registration data

% A minimum of 50 registrations guaranteed!

# Moderator supplied by InPublishing

% 35 minute discussion

¥ 10 minute “live” Q&A hosted by the moderator

#* Link to archived webinar

% Recording of the webinar (MP4 file) for use on your own site

WEBINAR: 7 top tips to increase your reach on

TikTok

(2.30-3pm (BST), Tuesday I0 Seplember 2024) - FREE-TO-ATTEND
Who should parter / Video Profe bl
Head of Publishing ing D senal { Head of
Content / Head of Digital / Head d

wdeo conbent, digital oc social medss contest

In this webinas, you will learn:

WEBINAR: Optimising sales: what strategies
are driving success for publishers?

(2.30-3.15pm (BST), Toesday 24 September 2024) - FREE-TO-
ATTEND

Webinar promotion

InPublishing promotes every webinar heavily.
This includes three solus e-blasts and a
dedicated section in InPubWeekly.

Live event

% Live interactive
event with InPublishing
community

% A minimum of 50
registrations guaranteed!

* Webinar packages
provide thought-
leadership opportunity

% Brand awareness
opportunity through pre /
post-event marketing

% Direct-response
mechanism via
registration details and
poll functionality

* Investment provides

a unique platform for
your company to engage
with the InPublishing
audience

Contact Martin Maynard to discuss your requirements
@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk



Jobs Board

he InPublishing audience is a mix of senior management working in UK
newspaper, magazine and online communities. InPublishing’s content is
targeted at companies working across print, online and digital platforms.

Each job vacancy is posted for 8 weeks on our jobs board (this period can
be extended at no extra cost) and sent out every Thursday morning via our
e-newsletter, InPubWeekly, to approximately 8,700 email addresses. When first
posted, your job vacancy will be included in an email alert.

Current vacancies are also listed in each issue of InPublishing magazine.

Whether you are a company looking to hire a new member of staff, or a recruitment
agency looking to fill several vacancies; InPublishing can help.

Publicising your vacancy

Prices Recruitment Agencies

Do it yourself (DIY): £195 Please contact us to discuss block

Have us set it up for you: £250 booking discounts. : Circulation Analyst
Typical job posting
a 2

Alout InPublishing | Contact Us | Advertise

=g InPublishing

REGISTER FOR MAGATINE  NEWS MEDIA CONSUMER/BZS MEDIA DIRECTORY KEYTOPICS PODCASTS WEBINARS womm = ALL SECTIONS

Submitted on: 08/11/20%

Commeraal Finance Director m"goo
Salary: Based on experience

0000

Current vacancies are listed in

A _— _— InPublishing magazine
Fechill ) { X
‘We are seeking a highly experienced Commercial Finance Dueetm to join our { ;
leadership team. You will oversee financial i | g, and tar gt
commercial operations, playing a key role in ensunug the ﬁnanctal health and
growth of the InterGo Group. As a strategic partnex to the Group Managmg Director Cupthurre
and other senior leaders, you will provide fi 1 insights and 1 | Fordy = G‘"E
expertise to drive decisi king and busi ci__ i + &
fmn 1
— b \ i
Key Responsibilities i |5 mapowa Tems o
+ Financial Strategy & Planning: lop and impl it the fi | strategy, 3‘;:? Ti:ewEl:nerprise Centre
aligning it with business goals. Lead hudgeimq forecasting, and scenario Kelvin Lane * P rom Ote yo ur
analysis. Crawley .
« Financial Reporting & Analysis: Oversee the p ion of accurate financial West Sussex vacancles tO
reports, monitor performance, and present insights to stakeholders. RHIGAFE . . 8 .
& ool Gpusidicis CAllanikats i ot o diebie PentRiing InPublishing’s audience
commercial performance analyse market trends, and support contract View large map . . .
negotiations. of senior publishing

+ Leadership & Team M Lead and mentor the finance team, .
fostering a culture of continuous improvement and effective communication. exe C U t | Ve S

« Cash Flow & Working Capital Management: Manage cash flow and liquidity,

: S L 3 Sign up to our free alerts service .
oversee credit control, and optimize working capital. o vl Ghaliman * Wee kly promohon
+ Risk Management & Compliance: Develop risk management frameworks, new vacancies are posted,

ensure regulatory compliance, and oversee internal audit functions. Of yO ur vacan Cy V| a

* Business Partnering & Stakeholder Managerment: Provide stratgic fnancial
ke o s o oo ikl our INPubWeekly

guidance to senior leaders and manage relationships with external

stakeholders.
P O e-newsletter

About InPublishing | Contact Us | Advertise | Authors

L' rotow anouosnns % Block booking
OEzm ) .
\ [ e J discounts available

Contact Martin Maynard to discuss your requirements
@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk



Publishing
Partners Guide

he Publishing Partners Guide (PPG) is an annual publication from InPublishing.
The PPG is designed to help UK newspaper, magazine and online publishers source

the very best service providers.

10,000 copies of the A5 guide are published in January, with the initial 5,139 mailed with r:ﬁgﬂ:

the Jan/Feb issue of InPublishing magazine. The balance of the printed copies are then ' & Provider
distributed throughout the year, including at prestigious publishing events as a part of our
partnerships with PPA, FIPP, AOP & WAN-IFRA. Where the events are held virtually,
we have made arrangements with the organisers to share links to the digital edition with
attendees.

A digital version of the PPG will be heavily promoted via InPublishing’s website, via the
weekly e-newsletter, InPubWeekly, and through social media channels.

An lnPubh’shing Publication

Gold Key Media Gold ey How to improve news gathering:
i Innovation at the service of
journalists - by Atex’s Sara Forni

“-l=== mPublishing

¥ Brand awareness

Partner Profile Advertorial

Price: £845 Price: £900 opportunities

(£500 if you have a current Publishing )
Services Directory listing with % Thou g ht-leadershi P

InPublishing - see page 6)

via advertorial content
Boprt ot shins (print & digital)
% Annual A5 print
publication
. 1 % Print run: 10,000
Display Advertising [
Prices: Inside Front Cover: £1,250 ¥ Also made available
Oujtside Back Cover: £1,350 as d |g |ta | d own |Oad
Inside Back Cover: £950 wpmes e vemwe
Inside display pages: £875 % Distributed with
InPublishing magazine
pesthub and at leading industry
events

Contact Martin Maynard to discuss your requirements
@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk

Limited

availability-
Book early!




The InPublishing
Podcast

aunched in 2020, The InPublishing Podcast is an occasional audio interview
L with a leading figure in the UK publishing sector, presented by editor James

Evelegh. The in-depth interviews explore key moments in the interviewee’s
career, their publishing strategies and goals and their views on the opportunities
and challenges facing the sector as a whole. Since launching in 2020, our podcasts
have been downloaded 11,500 times. The podcast offers an exciting opportunity to
associate your brand with thought leaders from the publishing industry.
Each podcast is publicised widely through social media, the InPubWeekly
e-newsletter and via a solus e-shot to the full InPublishing database. They also
form part of a growing podcast archive on InPublishing.co.uk.

InPublishing.co.uk
2= InPublishing i
T 3
Podcasts J
mw&;ﬂ;uliﬁwm;miMum : e O Play
airbusiness The InPubIlshlng
S Podcast

Episode 56: Jim Bilton Jim Bilton
e Season 5 Ep. & - Wednesday, September 25, 2024

o god o I aesd

James Evelegh talks to Jim Bitton about the results of
T this years Media Shapers poll, which asked two
= questions: "Which individual do you think is currently

having the biggest impact on the shape of the media
bucne: or good oo il aod Which comoanies an

Septinte: e
Thanls yous 18 ALt iz ss b sparsssring this padesss Al Business 4 8 markst Jim Bilton

[ i
O M ©

InPubWeekly e-newsletter

1 £
| Available via all major podcast
platforms.

¥ Brand association

—n with industry leaders
% Brand awareness

Sponsorship @ £2,400 (for six episodes) opportunities through
Each podcast sponsorship includes: i
% 2x mentions of your company name (including a short strapline) during the podcast mult P |_a tform pOd cast

at the beginning and end marketin g
# Company logo included on the dedicated podcast webpage on InPublishing.co.uk
% Co-branded together with InPublishing on all pre- / post-event materials, including: ¥ Your |Og o will

% Promoted via the InPubWeekly e-newsletter

% Included in posts across InPublishing’s social channels be served a PProx.
# 1x logo in the post-event sponsored content highlights write-up which will appear 150k times durin g SiX

in a print issue of InPublishing magazine and on the website

episode sponsorship

Contact Martin Maynard to discuss your requirements
@ 01730 719 601 B 07885 861422 <l martin.maynard@inpublishing.co.uk



